Among all the legendary figures of
media research, walk two historians. Two
researchers, one a scholar of comics,
the other of radio, work on their separate
fields. Striving to uncover the secrets of
their media in the 1960s, They are…
Inspector burtgrey and dr. richerolles!

One day fate brings them together to solve an
interesting case. They uncover a little-known and
unique radio show, Le Feu de Camp du Dimanche
Matin (Sunday Morning Campfire), a show hosted by
comic artists from Pilote magazine in 1969.
The researchers decide to combine their
resources to investigate.

Each on their own quest, but linked
by a common project: Popkult60…

comics...

Burtgrey aimed to set out to
prove a Europeanisation in comics.

…a collaboration between Universitat des
Saarlandes and the University of Luxembourg,
studying European Culture in the 1960s
including…

and
radio...

Richerolles worked on the
dispositive of commercial
radio.

It seemed that their research
paths were not destined to
cross.

Until…

Off he goes
again. Finally
some quiet!

The long 1960s is a thrilling time for both comics and radio.

The comics industry is booming. The form also begins
to be recognised as a legitimate medium, particularly in
France. Research groups like the CELEG are formed
in 1962 to discuss comics as a
sociological and historical tool.

Thanks to economic growth, the
development of transistor radio
sets and demographic increased,
the 1960s are a golden age for
radio.

In addition to public radio, listeners
could tune in to commercial stations,
which play many popular hits, game shows
and programmes targeting youth.

The first university class on comics is held in 1964 at
the Sorbonne in Paris. Its teacher, Evellyne Sullerot,
also writes the first book on comics criticism in the
same year.

Radio Luxembourg broadcasts programmes in
multiple languages since the 1930s across Europe.
In 1966, the station changes its French name to
RTL and went through a modernisation process to
compete with another commercial station, Europe
no.1, which starts its broadcast in 1965.

The mainstream media catches comic fever. In
September 1966, French magazine L’Express proclaims
The Asterix Phenomenon. Under a year later Asterix
et les Normands is the first comic album to sell
over a million copies.

Comics also gain a greater public profile and
consideration as an art form with the first
major art exhibition Bande Dessinee et
Figuration Narrative at the Musee des Arts
Decoratifs in Paris in 1967.

Radio in the 1960s is not just about popular culture
and music. During the protests of May 1968, public
radio goes on strike to denounce censorship and
commercial stations cover the events while playing a
key role throughout the period.

Hungry for more information,
Richerolles follows his lead.

The good Doctor sought
audience with the mystical
station archives…
… only
to be
thwarted…

at each…
and every…
Turn…

Until finally,
several years
later…

He makes it
inside!

Oh, before
you go, there
was one more
thing...
Probably
nothing of
interest
though…

Hey! My
comics!

A comics
radio
show!

You’ll
never guess!

but then again, there have been
so many radio comic adaptations.

It’s not
much to
go on…

Over several months…

The pair attempt to analyse the
unique connections between
the Feu de Camp and Pilote.
Eureka!

It started to fall into place as
Burtgrey uncovered Pilote issues that
featured adverts for the show.

the show and its adverts were a
pot-pourri of highly visual gags
and of cultural references.

So that’s the
Feu de Camp du
Dimanche matin,
in all its chaotic
glory.

It taught us a
lot about media
entanglements in
the 1960s, and how
different actors
combined forces.

It also taught
us a lot
about working
together.

Working on the
show gave us both
somewhat unexpected
transmedia avenues
to pursue in our own
work.

Though the show was
short-lived, it is a
fascinating case of
media crossover
because of its unique
experimentation.

We hope that
this work will
encourage
scholars from all
disciplines to work
together in new
ways.

Thanks to the
C2DH’s Thinkering
Grant, we were
able to make this
comic to truly
immerse ourselves
in the creativity
behind the spirit
of the show.

A key element of
Pilote magazine, and
of le Feu de Camp is
its playfulness.

We also made
an audio podcast
series to explore
the radio aspect.
We hope you enjoy
the episodes!

AND
NOW…

That’s why we
wanted to make
something fun to
show the results
of our research.

TO NEW
ADVENTURES
IN RESEARCH!

